MILLENNIUM JOURNAL OF ECONOMIC AND ADMINISTRATIVE SCIENCES 1 (2): (2020) g

https://doi.org/10.47340/mjeas.v1i2.4.2020 MILLENNIUM JOURNALS

L gail) o)) 550 B Ao jladial) gl Alde il
il caadll - 3 jalad) Al )l Al piaa (b Autlal de i) Al )

‘émg\ﬂ i G e.BLS ;é)al.d\ ?EIS Al ae jale
Gl ad) calags ¢ o o) Liidil] dealad) cofass /4o Y] 4uidil) LS Jlac Y1 5 410 LaidF arid

roadlall

Oe Gl cilalaiall 5ol 13 o8 caile gy atala ) haig s il culblaie 2yl 555 Audliall 5 (3 gudl 8 (il ane AT T ki
Caal) Al iaad Sl e il jaeail) Al Lgiaaie 8 Jal g Alaiul) Gty il ane e 5 ylauall 408 (3 )l
Gaag adle 5 (Sad) ad aiiadll gl olaY) o 3ed 4 pilide jludd) jagadll ALALA Ja) salia ;) Jsbdiy )
el QL) adie) @llady | & gl oo 5 de jluiall el Alidis oy 53l 5 A8MR) (5 giune apaad ) sl Canl)
(13,58 (103) Lol 8 Aic. el laginnn ¢ laall 5 (g il Lagling (g ) (pain (S 5 abisin) eiall 5 L) i 5l
Slizad s Ll 5 g allall Banall G (e La il a3 6 jlaiusl (99) Leda HLaa U lliall (1S 5 lanY) 5 jlaiul Lgle e
pad (B agasi Al g duadl il Ay ) Canl) 08 il i dganl s Buse clalitinl ) Gl deasig Ll Ll ce
Al aiiaall alaial 33y 55 5y clgiadie 8 55 Claa sl (e Alaa 25 A ) Glld ol Lae il 51 clillaia &) )
wglsmiill oelal 3a3a5 B (58 sa g s 53 e Led el e il gl

s snail) 1Y) e jluiall el dlule s Dalidelf cilalS

RESEARCH ARTICLE

The Effect of an Agile Supply Chain in Enhancing Marketing Performance:
An Analytical Exploratory Study in the Men's Ready-to-wear Factory — Najaf

2Amer abdul latif kadhum:< "Kadhim Thaer Younus
3Business Management Techniques, Administrative Technical College / Baghdad, "Middle Technical University, Baghdad, Irag

Abstract

Given the state of uncertainty in the market, competition, and the increasing requirements of
customers and the evolution of their needs and desires, this issue has led organizations to search for
valuable ways to control uncertainty and achieve response. Perhaps the fastest of which is the agile
supply chain. So, the current research problem was embodied in a key question: Does agile supply
chain have an effect on enhancing the marketing performance of the factory in question?
Accordingly, the aim of the current research is to determine the level of relationship and impact
between the agile supply chain and marketing performance. Therefore, the researchers adopted the
descriptive analytical approach and the deductive and inductive approach within the framework of
their theoretical and practical research, targeting a sample of (103) individuals. The researchers
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distributed a questionnaire to the study sample and found that (99) forms were valid. The researchers
tested these questionnaires in terms of apparent and constructive honesty, as well as their stability.
The research reached many conclusions, the most important of which is that the factory in question
lacks a clear strategic vision that contributes to the understanding and awareness of customer
requirements. The study laid out a number of recommendations such as the need to increase the
factory’s interest in agile supply chain due to its real and fundamental role in enhancing its marketing
performance.
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